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Convenors, Host and
Forum Director

Amadou Mahtar Ba is the CEO of the African Media Initiative and Chairman of
allAfrica Global Media.

Convenor

Eric Chinje is the Global Media Programme Leader at the World Bank Institute. The
World Bunk Group, umony the world’s lurgest development institutions, is u mujor
source of development knowledge and finunciul and technicul ussistunce to
developing countries around the world. It udvances knowledye und experience on
infernutional projects such us frude, finunce, hedlth, nutrition, poverty, educution,
infrustructure, governunce, climute chunge und more to benefit the poor und
increuse their opportunities. Promoting sustuinuble development in Affica is u
corporute priority.

Colin Ebarko Mukete is the Chairman and CEO of the Spectrum Group which is
a diversified business conglomerate with interests in mobile telecommunications,
TV broadcasting, Satellite Pay TV, Property Development, Energy und
Communications Infrastructure Construction, Advertising and Asset Management.
The Flugship of the Group is SPECTRUM TELEVISION (STV) which is a Cameroon-
bused licensed broadcuster with ohe of the lurgest viewership in the country. STV
has one of the largest TV broadcasting libraries in sub-Saharan Africa in both
French and English.

Forum Director

Tendai Mhizha is the African Mediu Leuders Forum Director. She hus been
responsible for strateyy formulation, planning, branding and communicutions’
support since the first African Mediu Leuders Forum. She dlso serves us Senior
Advisor for communicutions und outreuch to the African Mediu Initiative.
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AMLF 2010 Co-chairs

Pupu Mudiuw Ndiuye

Joyce Burnuthun

Sdlim Amin
CEO Advanced Finance & President of the Chairman A24 and
Investment Group (AFIG) International Center for Camerapix

Journalists (ICFJ)
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The 2010 Africuh Mediu Leaders Forum
Report is brought to you by the Affican
Mediu Initiative (AMI), g Pun Afficun
Mediu development institution. AMI’s
mission is fo strengthen the private
and independent mediu sector so
that it plays ifs role in promoting socidl
development and economic growth
as well us in empowering citizens to
hold governments and other institutions
to udccount for better democrutic
governance,

AMlacts us u catalyst for transformational
change withih the media sector, seeking
tfo support private and independent
media that is professiondl, financidlly

sustuindble, technoloyicully adaptable,

and socidlly responsible.

The African Media Leuders Forum
(AMLF) is AMI’s flugship event. The Forum
mobilises owhers und operators to look
into criticdl issues und debutes uffecting
media growth on the continent. By
contfinuing to provide u platform for this
pan-African annual Forum, AMI seeks o
grow u robust and u positively influentidil
media force. We see the continued
growth of the AMI membership und the
African Mediu Leuders Forum, including

the involvement of owhers und operators
in its programme, ds un importunt
indicator of success.

In 2010, the African Mediu Leuders Forum
(AMLF) convenedits third annudl meeting.
AMLF is the only dannudl guthering
of Africun private und independent
Mmediu owners und operautors. From 55
purticipunts in 2008 when it first met in
Dakar, Seneygual, the Forum grew to 185
puarticipants in 2009 in Lagos, Nigeria, Inh
November 2010, in Yuoundé, Cumeroon,
the AMLF uttracted over 280 participunts
from around Africa und beyond.

Here ure some of the mMmessuyes,
comments und thoughts of those ut the

forefront of the 2010 AMLF.



From the desk of the AMI CEO

Deur Medid Colleugues.

|n 2005, on the

jprocess of
African medid lundscupe.

Unlike most reporfs on
expertise preuthed life into
Mediu Inifiative (AMD).

We dll fully know the muny
and operdtors toyether represent dn incrediple force

oppor’(uniﬂes in this continent of d pillion people. | strondly
pute in puilding SUCcess and improving the lives of citizens und enguge in fhut endeuvor.

how Africun mediu purtici

At AMI, we ure
we declare our vision for d
fhe ylobe.

Looking ut the

professiono\s, fo development partnets,
reality that this
the core leudership and ethics problems fhat we

underscore the
fowurds solving

The discussions held in
developrment support
on this mandate fo the

on behulf of the
Madiaw Ndiuye.
Menhgue, Us well us

our purtners and spONsors: AfDB,

New York, Highwdy Africu -
Sincerely.

Amadou Mahtar Bu
Chief Executive Officer

eve of the G-8
releusedifs report “Our Common Inferest.” One ofthe overarching
the continent. Thus, the G-8 adopted Y recommendu’rion

Africa that languish

committed fo

2 days of the 2010 AMLF, | nofe with pledsure the exceptiond! goodwil pehind 1

Yaoundé provided Y clear
us wellusond set of guiding principles for mediu owners and operdfors.

penefit of all.

AMI board, | want 1o
and Salim Amin. Many
fothe nationdl orgunising committee, especially Aluin Bluise

(@)
ami:

Media
Initiative:
Commission. otherwise known oS the Blair Commission
findings wus the centrality of mediuinthe development
fhat "u facility” e creuted o help improve the

summit in Gleneuyles, ihe Africa

as nothing more fun words on ¢ puyge, the best African and internationdl
this recommendufion to pluce media ut the centre of Africu’s proyress. The resulf is the Africun

challenyes facing the media. But we ulso know without, doubt, that African medid owners
with @ powerfu\ voice to overcome them und unlock the many
ehcouruye all of usto identify without complucency where and

have the African mediu remdin the independent and honest voice of the Africun people us

petter fomormow in which all of Africu’s children have the sume oppor’run‘n‘ies us children ucross

his Forum from mediu

financidl experts and technology visionuries. Nevertheless | would dliso like fo
goodwill will amount fo nothing else than usore d‘lSOppoin’rmenT it we do nof resolutely work
clearly identified in our sector.

mandute for uctions on funding. technolovy aduptation and business
AMLis committed fo deliver

highest uppreciuﬁon to our 2010 co-chuirs: Joyce garnuthan, POpY
2010 Host Colin Mukete, und his feurn led bY Ben Fondufe and Halima
Butongue, for fheir stfrond support. Mercito
Corporution of

express My

Spectrum Mediu, MTN, Ecobunk, Bill & Melinda Gates Foundution, Curneyie

{DNA und Cocu-Colu.
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A messayge from AMI Co-Chdir

Trevor Ncube

In June 2010, | unnhounced that the third AMLF
would be held in Yaoundé, Cameroon. As you
know, AMLF is the continent’s only guthering
of top Mmediu owners und operutors ucross dll
plutforms: print, broudcust, online und hew
medid.

We chose the theme , "FUNDING AFRICAN MEDIA

IN AN AGE OF UNCERTAIN BUSINESS MODELS”,
which wus both relevant und challenging. Indeed,

funding und technoloyy uduptution remuin some

of the most pressing issues our industry is facing.

The Forum is yrowiny from strength to strength
und the 2010 AMLF brought the brightest bruins
in Africa und beyond to discuss criticdl issues und
mup out solutions for the future. After the success
of the Yuounde meetiny we certuinly believe thut
we ure well on our wuy to shuping the future of
Africun mediu und indeed the fortunes of the entire
continent!

In just three yeurs, we huve seen the AMLF grow o
become u true continental forum, u powerful voice
for mediu in Africu, und a reudl force for chunge
und excellence in ohe of the Most critical sectors
of growth in this region. We have to strengthen that

voice; vigorously pursue the excellence we seek,

und reposition mediu us u purther in Africu’s efforts
to emerge from the stranglehold of poverty und
despuir.

African mediu leaders illustrated at the 2010 AMLF
that they have the will and the power to chuhge
the nature of the conversation on this continent, to

enrich the national and regional didlogues on the
issues we must uddress if we dre fo see u better
Africa in our lifetime. African mediu leuders dlso
have the power to inspire und to leud; to chunye
the narrative on Africa in Africa and beyond; to
yive our youth hope und something fo believe in; to
bring the best of ylobul knowledye to citizens in our
tfowns und humlets; to muke us ull dreum uguin of u
better tomorrow in u region that has known despuir
and frustration for far too lony.

We will uchieve these objectives if we tuke
ourselves und our businesses seriously. Thut is why
| um very encouruged by the Forum’s decision to
work toward defining a set of guiding principles for
mediu owners und operutors, Such un inifiative is
critical to the future and credibility of our industry
in the fuce of the muny chunhyes und chullenyes
we dre going through. My heartfelt thanks go to our
2010 host, co-chuirs und sponsors.

Trevor Ncube
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A messuyge from AMI Co-Chuair
Charlayne Hunter-Gault

We chose the 2010 Forum to launch AMI's pilot
phuse progrummes (2011-2013). These follow on
projects are ensuring that the critical discussions
held ut the AMLF are now tuken forwurd into
solutions und struteyies for the future.

We have met with gredt success in enguying the
ownhers und operutors who uttended the 2010
Forum as key players in these programmes.

Guided by the seurch for efficiency und the need
to encouruge full purticipution in the deliberutions,
the Yaounhdé Forum’s format was very different from
forevious yeurs which were dll orguhized us plenury
sessions. In Yaoundé, the Forum wus structured
ground u combinution of plenury sessions und
three working groups, closely tied to the theme:

Financing
Technology Impact & New Business Models
Improving Ethics, Leadership and Social Responsibility

As we discussed und reflected on the chdllenyges
und opportunities fucing our industry in Cameroon,
we ulso puid tribute und celebruted the life of the
lute Pius Njuwe who died in u trugic cur uccident
just before the Forum while fravelling in Virginia, USA.
Pius wus onhe of the greutest chumpions of mediu
freedom und u pioneer of privute und independent
mediu in Africu.

We would like to thank our 2010 host, Colin Mukete,
Chdirman and Founder of the Spectrum Mediu
Group. Colin und his dedicated und highly spirited

teum worked hand in hand with the AMLF team
heuded by Forum Director Tendui Mhizhu to deliver
the highest stundurds of professionalism both in the
logistics und deliberutions of our meeting resulting
in resounding success.

We send our highest uppreciution to our 2010 co-
chuirs: Joyce Burnuthun (President of the ICFJ),
Papu Mudiuw Ndiuye (CEO of Advunhced Finunce
& Investment Group - AFIG) dund Sdlim Amin
(Chuirmun  of  Africu 24 und Cumerupix). Mauny
thanks to the members of the nutionul orgunising
committee for their support. A bigy thunk you to
our Parthers und Sponsors: AfDB, Spectrum Mediy,
MTN, Ecobunk, Bill & Melindu Gutes Foundution,
Curneyie Corporution of New York, Highway Africu
- IDNA und Cocu-Colu.

Charlayne Hunter-Gault




Comments from co-convenor

Eric Chinje

African Mediu leuders must tell a hew story and
dare to dreum of u different Africa - an Africu
where schools work and hospituls dispense
the best caure mun can provide, of farms that
produce und mines that creute wedlth - dream
of this Africu und work to muke thut dreum
come true.

It is a challenge that history has laid at our front
doors und we cunnot run uway from it. | hope
that, together, we will tuke up that challenge!
| want to believe that is why we convened the
AMLF - to tulk ubout the mediu sector und how
we cuh strengthen it at a time when democratic
openhing hus changed the nature of the
messuyge und infroduced a multiplicity of voices
in the sociul murketpluce; when technoloyy hus
infroduced hew und exciting ways of finding out
ubout the world we live in, und when uudiences
are no longer pussive consumers of the mediu
product; they dre, increusingly, producers of
that product.

The AMLF is o Forum where we must talk
ubout the chdllenges und opportunities that
democrucy und technoloyy have brought to
the media spauce in Africa and how media will
re-define its role, re-position its image and survive
und prosper through it dill.

The AMLF hus taken this conversation forward
oh how you do that. At The 3rd AMLF 2010 in
Yaounde we cume up with the first ideus on how
we will fund mediu to do whut it hus to do to
bring about a new African morning and formed
action groups to make it happen with AMI’s
support. In Cumeroonh we suy that “one hand
cunnot tie u bundle”.. but fogether we cun.

~f
) e

Eric Chinje



African textile industries are garnering lucrative export markets, a

story waiting to be told.
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It was a great honour and pleasure to welcome my
fellow African Media leaders to Yaoundé, the capital
city of the Republic of Cameroon, on the occasion of
the 3rd African Media Leaders Forum (AMLF).

We, the National Organizihg Committee, were
happy to host this event because we believe that a
professional and sustainable media can play a critical
and fransformational role in the economic, social
and political life of nations. The men and women
who attended are the founders of the modern African
media indusiry. They are the ones who started or
invested in media companies as soon as the political
systems in Africa began to open up in the early 1990s;
and they are the ones most responsible for the rapid
expansion of the African media over the last decade.

Like many of you from around the continent, we
believe that media play a critical role in invigorating
and strengthening our societies. In this regard, media
owners and operators have a professional responsibility
to inform, educate and entertain while upholding the
highest standards of ethics, fairness and objectivity.

As we witness fundamental changes in the way
news and information is gathered and delivered, the
emergence of new media, forces us to re-think our

traditional models and to explore new business models.

A messuyge from the AMLF 2010 Host
Colin Mukete

We also know, that with the impact of the new
information and communication technologies, smart
adaptation becomes a necessary condition to survival.
It is our firm belief that in this Forum, we have gathered
amongst the best and brightest, to deliberate on the
subject and help guide action for the future, so that
media in Africa can fully play its rightful role in the
economic and social development of the continent.

By coming together regularly, under the umbrella of
African Media Initiative and the African Media Leaders
Forum, media owners and operators from Africa are
demonstrating that they have a higher common
purpose and are not just creating a networking
opportunity. Indeed, we are sending a clear signal
that we are committed to the progress of our societies,
and that we have decided to work together resolutely
to achieve it. We therefore take our ongoing presence
at AMLF as a commitment from each and every one of
us to participate on the long and laudable journey to
improve the African media landscape.

Let us face that task with resolute forthrightness, as we
move to play the righiful role as agents of change
while we inform, educate and entertain! Despite a full
agenda we did not miss the rare opportunity fo get to
know each other a little bit more.



Opening Session

at

Colin Mukete

Our theme for 2010:
FUNDING AFRICAN MEDIA
IN AN AGE OF UNCERTAIN
BUSINESS MODELS deals
with a key pressing issue
in our industry. Indeed, we
all know that access to
funding is one of the core
challenges facing many
media entrepreneurs
throughout the continent,
who are desperately
seeking ways to grow their
businesses.

Colin Mukete

Communicutions, Cameroon.

Hon. Issa Tchiroma Bakary officially opened the 3rd AMLF
stressing the criticul role mediu pluy in the development
process of Africun nations und strongly uppedling for “more
responsibility” from media owners and operators.

AMLF 10




Access to long-term funding remains high on the list of core
constraints preventing the development of a professional,

ethical and sustainable media sector in Africa.




Exploring Opportunities in the
African Media Landscape

Joyce Barnathan, president of the Internutional Center
for Journdlists ICFJ) who hus 26 yeurs” experience behind
her, spoke ubout how the ICFJ (providing progrums
dimed ut rdising journalism stundards worldwide) has
fruined more thun 65,000 reporters, students, mediu
maunugers und citizen journdlists around the world. The
upprouch of "by journdlists for journulists” demonstruted
that u reliunce on pructicdl, results-driven techniyues
works ucross dll plutforms und the result is the ICFJ's
reputution for qudlity — it ulso enubles flexibility becuuse

not only ure the uudiences chunying but journulism too,

dlong with ever changing tools used to tell the stories.

kA
Joyce Burnuthan

Youssou Ouedraoge

From the perspective of the regional
financial institutions,

Youssouf Ouedraogo, speciul udviser to the Africun
Development Bunk President, spoke ubout the theme of
the 2010 AMLF us un unprecedented opportunity to seek
wuys of breuking the inertia that plagues media dbility to
contribute to development.

Ethics, professiondl code of conduct und corporute
sociul responsibility ure codes of honour of prime
importunce fo Mediu leuders. Better thun dnyone,
mediu leuders und practitioners ure aware of the
importunce of their commitment und duily vigilunce.
He suid how the very hotion of leudership builds on this,
however such u concept cunnot depurt from essentiul
und unimpeuchuble prereyuisites, especiully  those
reluted to freedom of mediu professiondls to pructice.
He encouruged u push for the mobilizution of ull politicul
und economic circles on the continent, in order for the
mediu to be considered u development

priority.

The Africun Development Bunk hus ulreudy undertuken
severdl initiutives uimed ut directly or indirectly promoting
mediu development in Afticu.

An example is the estublishment of the Africun
Cupucity Building Foundution bused in Hurare, which
hus provided significunt finunciul support to severdl
mediu orgunizations in Africu. In uddition, funding hus
been provided for muny progrummes und projects
in its Member Stutes, sub-regionul Bunks und other
finunciul or yovernunce support institutions, comprising
information und communicution components. The AfDB
has diso initiated severdl fraining und cupucity building
seminurs for the Africun mediu, with the purticular uim
of strenytheniny their economic und finuncidl unulysis
frameworks.

He redffrmed the AfDB’s commitment fo purthership
with the Africun mediu und orgunizations such us the
African Mediu Initiative and that it will dlso confinue to
play u cutdlytic und udvocucy role for mediu finuncing
in Africa,

AMLF 12
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“Funding the African Media” was a subject of discussion

that involved developing dun understunding of the
financidl sector’s upprouch to funding mediu. This
session explored how to bring dowh barr iers to access
to capitdl und how to promote media us u growth
sector.

Access fo long-tferm funding remains high on the list
of core construints preventing the development of u
professiondl, ethicul und sustuinuble mediu sector in
Africa. From politicdl risks fo inudeyuate regulatory
frameworks, lack of interest from funders und little
management cupacity within the media houses, the
debate sought to clarify the funders’ view of the mediu
sector and define u possible blue print in addressing
lohg term medid financing.

Papa Madiaw Ndiaye, CEO, Advanced Finance &
Investment Group (AFIG), mude some incisive points in
his keynote. He made it clear that most fund managers

DO NOT huve u “mediu specific funding model’.

Furthermore, because the African financial markets
are still in their infancy, there are few investment funds
existing aund they have not developed G customised
niche for media. In addition, fund managers generdlly
do not have effective risk assessment tools for mediu
businesses. Conseyuently, the blume for mediu not
being adeyudtely funded cannot rest solely on mediu
munagers.

Ndiuye hoted that fund maunagers in Africu bear u
share of the responsibility by not being pro-active and
being more risk uverse with this sector us compured to
more “traditional”’ investments.

However these are challenges that funding institutions
fuce in dedling with Africun Mediu us well us other
sectors.

Indeed, muny businesses shure characteristics with
mediu enterprises which block them from beinyg duble
fo uccess funding. These include: not understunding
funders reguirements und processes, having d low
buse of eyuity and unhedithy debt, having insufficient
franspurency puarticulurly in terms of governunce und
dccounting, having wedk business plans bucked by
multi-year projections und thorough feusibility studies,
lacking yudlity human resources und little uccess to
cupuble support services.

What to do dbout this? The blueprint for changing
mindsets looked ut:

Firstly, educuting the finunciul sector ubout the mediu
industry. Groups such us Africun Mediu Initiutive (AMI)
cun produce muteridl expluining the business of mediu
and providing some reudily avdiluble technical support
o bunks, funds und other finuncial sources.

Secondly, educuting mediu entrepreneurs on the
business of funding.

On that note, the 2010 AMLF was scid to be a good
start, As un industry group, it was suggested that
AMI must “‘hudge’” providers of funding, fo “‘tuke u
chance’” with the mediu sector by helping fo set up u
loun guarantee facility; encouraging the establishment
of funds dedicuted to mediu und or, with the mundute
fo co-invest with other more generdiist funds; working
with DFIS (e.y. MIGA, AfDB) fo develop customised risk
insurance facilities and licising with a banking group



such us Ecobunk to set up fucilities to fund “low hunging
fruits” of the mediu sector (e.g. equipment, purchuses,
etc).

The theory? Once fund munagers successfully get
exposed to the mediu sector, their appetite for risk in this
drenu is bound o grow.

Further uadvice included the sugyestion that both short-
ferm dand long-term ways to increuse the uccess of
mediu to funding MUST be implemented concomitantly
to creute u virtuous circle, dllowing mediu to move
away from its current “hiche business’ stutus o more
mainstream.

This was seen us the key to become identified us u
growth sector - und uttructing funding und some
exumples on how to turh info g growth sector,
were discussed. Examples included: the telecom/
GSM wuy (i.e. infroduce or leveruge un dlferndtive
tfechnology to turn u boring utility sector into
vibrant tech one) und the furming-to-uyri-business
wuy (.e. respond to ylobul demund trends with
uppropriate  adjustments in - the business model).

Either wuy, the key messuge wus thut Africun mediu
entfrepreneurs must be credutive on the business front.

Linus Gitahi

Paulo Gomes

AMLF |14
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Taking a Redlity Check

Given u backyground of forward thinking and positive criticism of
where African media heeded to improve — and where it could
Mauke yuick wins, it wus time for u redlity check.

Looking into the issue of Gatekeeper versus
Networker Journalism, this wus dabout taking
u yood hard look ut whut the principles of
journulism in the 21st century ure considered to
be und who cun cluim to be d journdlist today
— und what possible models could be upplied?
In the 21st century mediu lundscupe, ulmost
everyone cun publish everything. The citizen
journulist, blogyger or hobby photographer
or videoyrupher hus uccess to u worldwide
uudience. As u result the ideu of professionul
journdilists sefting the nhews uduyendu and
controlling the distribution of informution und
us yutekeepers hus been challenged in Africa
and ylobdilly.

“In g very fragmented
Mediu environment what
works is to build, medusure
aund ledrn in g continuous
cycle”

Geoff Cohen

Since uccustomed definitions ure becominy
hurder to upply, shouldn’t journulists reinvent
themselves und unswer the following questions?
How cun fraditional values of journalism (like
holding power to uccount, providing u forum
for debute, freedom of expression...) be
invigoruted und upplied in the new mediu
environment? How cun journdlists still be
frusted guides and enhyuyge locul und ylobdl
audiences? Whut fraining do they heed? How
cun journhdlists tuke advuntuge of hew mediu
technoloyies und hew sociul forces? How
cun they yenerate diulogue, bused oh public
purticipation? What business models exist? In
u debute that suw world renowned journalists,
technoloyy pioneers und leudinyg ucudemics
rise to the chullenye, they explored the core
yuestion: How cun u hew kind of networked
journulism suve journalism.

Guido Baumhauer, Director of Strategy
Deutsche Welle, spoke about the fact that
the role of journalism in society is different,
wherever you ure. However he did pose the
guestion:  “If journulists ure not yutekeepers,
then who will represent journdlistic values
of freedom of expression, holding power to

AMLF 116
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account, providing information und u forum
for debute und empowering citizens to tuke
decisions ubout their lives?”

While the role of journulism in society cun be
different from onhe country to unother, the
current trend is u fust evolution from yutekeeper
to networker. Why?

Becuuse hetworked journulism is ubout working
under universdl vdlues und principles of
journdlism (Trunspurency — ubout the sources /
Relevunce - for the uudience / Credibility — of
the content). It is ulso ubout tuking udvuntuye
of hew mediu technoloyies und hew sociul
forces, developiny hew business models und

struteyic purtherships on every possible level,

constunt udvuncement in the field of journulistic
educution und involving the audience in hews
production und distribution.

Herman Heunis, CEO Mxit, quoted Robin Sloan
(Museum of Media History), “It is the best of

fimes. It is the worst of fimes. In the yeur 2015,

people have uccess to u breudth und depth

of informution unimaginuble at an eurlier uye.

Everyone confributes in some wuy. Everyone
purticiputes to creute u living, breuthing
Mmediuscupe. However, the press us you know
it has ceused to exist.... Twentieth-century hews
orgunisutions are un  ufterthouyght, a lonely
remnunt of u hot-too-distunt pust.”

In short, Africun mediu needs to move on
und udupt. Opportunities were identified by

recoynising thut technoloyy is hot the enemy,

but ruther u chunce to yenerute revenue
by selling content, lookiny ut different pricing
models (puy per view, subscription, sponsored

content, free viu advertising sdles), exploriny
entering hew vdlue chudins such us buildiny
sociul communities, by mMore engugement with
reuders/communities aund doing better market
research.

"The mobile phone is your
est bet!”

Herman Heunis

Richard Addis, The Day News, London, spoke
on effective business models for media owners
under the theme ‘| wunt to start d business” and
insisted that of dll the hundreds of mediu brands
around the world, lurge and smuaill, that he
worked for, the bigyest single mistuke they huve
dll mude (without uestion) is thut they fuiled
to imuyine the size und speed of the revolution
cominy their way.

Therefore, the chullenge is how to murry
the collubordtive depth of Wikipediu, the
networkiny power of Fucebook, the speed und
simplicity of Twitter, the resources of Gooyle
und the quulity of u mediu like the BBC with the
universulity of the computer in your pocket (i.e.
your mobile phonhe)?

The murket for mobile bused news is huge in
Africu with over 500 million mobiles phones, over
u billion people und u lurge youth populution
(in some countries 50% ure under the uyge of 15).
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African Media and the
development challenge

The crucidlrole of mediuin the development process waus
discussed ut lenygth in d session orgunized in parthership
with Highway Africa - IDNA. Studies on the continent
und beyond demonstrate the potential of mediu to
influence positive development. The yuestion debuted
by punellists was whether or not commercial media cun
serve the public interest and whether or not there is u
business Model better suited to support mediu’s focus
on the development agendad. Presentdtions revolved
around defining the development challenges of Africy,
the responsibility of the mediu sector us a corporate und
socidl citizen us well us ways to reconstitute itself in order
tfo respond effectively to the pressing development
needs.
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The key statement, written by Archbishop Winston Ndungane the former Archbishop of Cupe Town in South Africu,
defined the development heeds of the continent und chullenged media houses to be closer to the uspirations of the people
to live dignified lives. Archbishop Ndunygune stressed thut mediu have recorded yreut progress towurds forofessionulizution
yet many constraints remain to be dedlt with. He insisted that the acid test of a mediu that cun legitimately cull itself Africun
is that it is orgunicully linked, uccounts to und cun be defended by ‘the people’.

Bruce Wharton, the US Deputy assistant secretary for public diplomacy, spoke about how the United States defends
and promotes the principles of freedom of expression und freedom of the mediu in Africa. He further insisted that it is
up to the mediu to build the models thut will promote Africu’s development while ucknowledyinyg the bright future of the
continent und the positive role the media will play in it. He concluded that “the media industry heeds to develop u humun
resource rewurd und incentive system thut encouruges the best, to tuke inferest in the reul-life issues of Africun people, und
the transformation that takes place in that invisible” space”.

Sarwat Hussain of the World Bank durgued for the hecessity of reconciling heeds of the ‘buldnce sheet’ with those of the
public yood und public interest journdlism. He udvised that mediu leuders must focus in u laser like fushion on innovation
und embruce hew technoloyies und chullenyes to hult the retreut of *development content”.

Professor Guy Berger of Rhodes University, South Africu, spoke ubout development und democrucy us one coin with two
sides insisting on the hecessity to do both, consciously. Using un unuloygy he suid, “We heed more mediu...to mint more
MDG coins”. To uchieve growth, we heed to get the context right, plus cupitdl, plus capucity — and dlso to exploit hew
sociul mediu und ICT to reully enguge with development issues.
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Press Freedom and Professional
Standards

In < specidl session on press freedom und professionul stundaurds some pointed yuestions were usked.
Are low journulism Stundards feedinyg into the threat aguinst Mediu Freedom? How cun Mediu Owners und Operutors
help improve Mediu Freedom in Africu?

Despite the explosion of mediu outlets around the confinent, the fact that the sector is sfill facing a mostly hostile
environment in which mediu houses ure closed down regulurly, und journdlists killed or sent to juil, remauins a dismal
redlity. The key stutement wus yiven by Professor Kwume Kurikuri, the Executive Director of MFWA . The pussionute
discussion thut followed explored the cuuses und possible solutions, including looking critically ut the qudlity of
journulism produced und how uttacks by governments and other groups influenced the profession.

Alison Meston spoke about the ‘Declaration of Table Mountain’, which is an eurnest uppedl to dll Africans,
purticulurly those in power, to recognise thut the politicul und economic proyress they seek flourishes in a climute
where the press is free und independent of governmentdl, political or economic control.

The "Declaration of Tuble Mountuin” cdlls for the repedling of insult and criminal defamation laws in Africa in order to
set u free Press higher on the ugendu. It ulso udvocutes for un Africun Mediu which promotes editoriul quality und
upholds ethicul journdlism — so that journdlists raise their stundards und society mukes the connection between the
power of u free press und the power of free people.”

Cheriff Moumind Sy,

ikari ‘o-Royer Bilod.
Karikari, Marne
il K Osman, Alison Meston.,

Kaitira Kandi
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Omar Fard




3 Working groups

The AMI is focused on productive outcomes
and yenerdting positive mMovement that wiill
improve the mediu l[undscupe. To deliver on
this mandate, the AMLF 2010 wds organised
around plenary sessions and 3 working groups.

Severdl key questions were debated and the
outcomes of these groups how form the busis
of 4 key focus areas for AMI to take forward
with the Mediu leuders.

Following are the key Questions and
Challenges discussed in the working
groups.

ETHICS, LEADERSHIP AND SOCIAL RESPONSIBILITY

Why adopt u set of guiding principles?

Does corporate gyovernunce, ethics, und
leadership matter fo the boftom line?
Experiences from the media owners und
operators.

Whdat are the elements of u voluntary set
of leaudership principles for media owners
and operators? (What would such a code
of conduct look like?)

Taking the first steps toward defining d
voluntary code? (What is heeded dnd
where to start?)

FINANCING / FUNDING
Is funding the redl problem?

Experience in seeking funding (i.e. owners’ and
operutors’ experience in seeking funding.)

What mechanisms dare heeded to fuhd the
private media sector in Africa?

How to mitigute the econhomic risks? (Are loun
guurantees u viuble solution?)

Whdat other mechanisms are avdilable?

Is greater technical ussistunce nheeded to
prepdre mediu businesses for funding?

How to mitigate the politicdl risks associated with
funding the African media?

Looking ut audience meusurement and mediu

Mmonitoring us tools to  guurantee revenue flows
and fundihg from the lending community.

TECHNOLOGY IMPACT AND BUSINESS MODELS

New platforms and new opportunities:
Disputches from the frontlines.

Sulvation or bane: Are digital platforms
worth the investment?

Generdting tomorrows’ income today.

Sociul Mediu in Africa: What's in it for
traditionul mediu?

Mobile Technoloygies in our nhewsrooms:
How canh we use cell phonhes for journalism?



Africa’s Preferred
Development Partner

he African Development Bank (AfDB) Group is a multilateral development finance
institution created in 1964 to mobilize resources for Africa’s economic and social
development.

AfDB aims to become Africa’s preferred development partner, providing quality
investment and advice to improve living conditions on the continent.

The Bank, through its 2008-2012 Medium-Term Strategy, focuses on infrastructure,
governance, developing a more robust private sector, and higher education. Through
investments in these areas, the Bank promotes regional integration, Middle Income
Countries and fragile states assistance, human development, and agriculture.

The Bank’s 200% Sixth General Capital Increase has raised its authorized capital
from USD 35 billion to USD 100 billion.

As part of its climate change impacts mitigation programme, the Bank launched the
African carbon support project in 2010. It is collaborating with other Multilateral
Development Banks on climate change innovation programmes. The Bank is an
active supporter of African leaders’ call for an African Green Fund. The Bank also
approved the Climate Investment Fund Implementation Mechanism, enabling Africa
to secure as much as USD 810 million financing from Climate Investment Funds.

www.afdb.org
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The Way Forward

The AMLF 2010 provided cleur orientution to the African Mediu Initiative in refocusing the
uctivities of its pilot phase (2011-2013). Moving forward we will focus on four key ureus:

FOCUS AREA ONE

Strengthening the African Media Owners and Operators Community

A key churucteristic of mediu development in Africu hus been the heavy concentration on journdlism support ut the expense of
uddressing the business uspects of mediu. Muny of the construints regulurly identified in the emergence of u professionul, finunciully
sustuinuble und socidlly responsible mediu cun only be uddressed ut the owner und operutor level.

Fundumentul to AMI's success is the strenygthening of the Africun mediu owners und operutors constituency.  AMI will identify,
conhhect und expund the AMI "members” yroup through u robust technoloyy plutform und progrumme uctivities. It will identify
key opportunities to mobilise owhers und operators info critical debutes uffecting media growth on the confinent. It will continue to
provide u pun-Africun unnudl forum to explore criticul issues und frends und to showcuse und leurn from AMI projects.

The yrowth of the AMI membership, the AMLF und the involvement of owners und operutors in its” programmes, is un importunt
indicutor of success in AMI’s Pilot Phuse.

Outputs will include:

Consolidation of AMI Membership

AMI will conduct un initial buseline survey to commence the creation of a formal AMI membership community that it ims fo grow
to 300 mediu leuders by 2013. AMI membership detuils will provide un importunt window info the commerciul mediu sector in
Africu. The buseline survey will dlso serve us un immediute, up-to-dute needs ussessment of the community it uims to serve. AMI
will build u dynumic dutubuse und technoloyy plutform. This plutform will serve us u rich environment in which AMI members cun
network, inferface with investors und development parthers, access vitdl information und resources, us well us learn from, dpply fo
und purticipute in AMI projects.

Development of “Leadership and Guiding Principles” followed by Activities to Promote their Adoption and
Implementation

AMI's leudership work is specificully yeured towurds supporting u growing cudre of Africun mediu leuders committed to high
stundurds of corporute yovernunce und sociul responsibility. In this work, AMI will uim to expund u discussion thut hus often focused
narrowly on journdlism ethics, codes of conduct und hostile relutionships with yovernments to one thut looks ut u comprehensive
und relevunt owner und operutor set of stundurds. AMI will work to help high stundards to be seen us inteyrul fo the bottom line
und to the successful implementaution of the Decluration of Tuble Mountuin.
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In this regard, AMI will fucilitute an industry-led process to develop Leudership und Guiding Principles for African Media Owners
and Operutors. The process will build on existihg codes und principles including the Declaration of Principles for Freedom of
Expression, the Universal Declaration of Human Rights and the Infernational Labour Organisation’s Declaration of Funhdamental
Principles und Rights at Work. It will dlso draw from both African benchmarks on corporate governunce outside the mediu sector
and international models such as the UN Globul Compact and the Code of the Society of Professional Journdlists, but as applied
o owners und senior munugyers.

Once udopted, AMI will condition membership based on organisations” endorsement of the Principles and will lead a marketing
cumpuign to recruit media owners und operators info it. It will dlso set the scene for the consideration of the Principles us an AMI
“kite mark” in future years, and will explore the development of online fraining materidls to support this work.

Annual Forum for Agenda-Setting and Learning Strengthened

The African Media Leaders Forum (AMLF) is the flagship event of AMI, affording owners and operators an exciting opportunity to
interact with peers, investors, policymakers, development purthers und fechnology leuders. From ifs inaugural 2008 event in Dakar
to its recent third annuadl Forum in Yaoundé, the AMLF has grown from 55 African media CEOs, Munaging Directors, Publishers
and others to close to 300 purticipants in 2010. The AMLF will continue to uct us the key AMI unnual event for the showcusing of its
project work und for the examination und ugendu-setting of criticdl issues fucing the sector. AMI will continue to seek support for
AMLF costs during the Pilot Phase and will work towards additional revenue streams, including attendance fees, from 2013.

Collective Advocacy Voice of African Media Owners and Operators Leveraged

For AMI to help strengthen the media sector in Africy, it needs fo influence u wide range of high-level stakeholders that are vital to
the sector’s development. These include governments, investors, media und technholoygy industries, und development partners. In
2011-2013, AMI will identify up to six opportunities in which it will mobilise customised groups of owners and operators to udd their
voice, with u specidl emphusis on increused professionulism und uduptation within the sector, und on the economic benefits of
mediu us well us development und political contexts. These fora may include the AfDB Anhual Meeting, WEF, African Economic
Summit, Mo lbrahim Founddation annual Forum, African Union Summit, African Editors Forum, Highway Africa, anhual United Nations
Generdl Assembly and Clinton Globdl Initiative. AMI members will clso use their collective voice through editorials or mediation in
media and goverhance arends,
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FOCUS AREA TWO

The greutest challenge currently fucing the mediu industry everywhere is uduptation fo fust-evolving technology with inteructive
Internet platforms and cheup or free mobile phonhe uccess to Multiple hews services upendinyg estublished business models, us well
us consumer hubits. This technology opens up enormous opportuhities for innovative media compdhies und public-service journalism
dlike, especidlly when the expunding cupubilities of mobile phones und the digitisution of radio offer opportunities to diversify confent
for wider audiences. Nowhere is this truer thun in Africa, where radio und mobile phones ure the dominunt information platforms.
Redlising these opportunities wil tuke a deeper understanding of technology udaptation among African mediu owners und operators,
especidlly small aund medium-sized ones.

This will require hew purtherships und business models that bring together traditiondl media players with hew sources of delivery und
innovation. Input from private media houses to AMI and AMLF has indicuted d huge uppetite and unmet heed for expert dssistunce
und opportunities for innovation.

Ovutputs will include:

AMI will undertake 4 projects in 4 countries to help identify hew models of hews guthering und delivery of hews content
over mobile. The dim of this exercise is to support innovation of models that have not been developed or scaled, und, to
accelerate the murketpluce between content providers and mobile operdtors. Pilots will be chosen by a small Advisory
Committee fo reflect diversity in audiences, size, yeoyraphy und media platform and will be designed to test u variety
of fuctors such us the use of SMS und or smart phones, citizen journdlists, efc.

The creution of un Innovution Fund cun be un importunt tool for incentivising und rewurding risk-tuking aund
innovation in the mediu sector that is ut risk of moving too slowly to harhess technoloyicul change. An African Mediu
Innovution Challenge Fund, to be promoted through AMI, the AMLF und elsewhere, cun serve to creute sighificant
excitement und awareness for this work. In conjunction with a small Advisory Committee (possibly shured with the
Mobile Pilots Project), AMI will leud the development process for this Fund (consultation, desigh aund fundraising)
und uct us its Host und implementer once the Fund is launched, likely at AMLF 2011.

Cuause studies ure invaludble opportunities to learn from others’ successes und fdilures. While AMI’s tfechnology
platform will serve us an important place to share and showcase cuse studies, the dbility to closely interact with
practitioners in person is crifical to understunding what lessons can be dpplied at home. In 2011-2013, AMI will
orgunise und host three day-long seminars in Nuirobi in between the annual AMLF that AMI members cun uttend
in order to learn first-hand from international and leading African media companies such ds Bloomberg Multimedia,
Thomson Reuters, the Nation Media Group dund Naspers.
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FOCUS AREA THREE

Business Development Support

Over the 2011-2013 Pilot Phase, AMI will work with 6 media houses in 6 countries fo support the development of improved business
plans and to increuse their capuacity to attract funding und revenues. Elements will include: (U) hew revenue und distribution
models, (b) technoloyy uduptution und innovution, und (c) corporute yovernunce & professional munugement. AMI will solicit
upplicutions from members that will be selected bused on criteriu jointly developed with u small Advisory Group to include
diversity in size, region, mediu plutform und needs. Advisory services will be built from u selection of leuding professiondls und
institutions, und will be provided through u combinution of concerted, on-site und remote mentforing.

The uim of these pilots is fo: (u) increuse the cupucity of AMI members to uccess finuncing und or increused revenues; (b) creute
shured leurning und cuse studies for AMI members through uccess to this process on the technoloygy plutform aund at the 2011
and 2012 AMLFs; und, (c) lay the foundution for the creution of u sustuinable advisory service through membership fees or other
support models.

vanessa Mazdl and
Charlayne Hunter-Gault
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FOCUS AREA FOUR

Expanding Access to Finance and New Revenue Streams

Improving finuncidl sustainubility of mediu businesses is a must if the sector is fo play its full purt in Africa’s economic und socidl
development. In order to do so, the funding heeds of the sector und the reyuirements of private finuncial lenders und investors
must both be clearly understood. Mechanisms to help bridge “fuhding gaps” between avdildble und interested cupital und mediu
businesses — especidlly SMEs — heed to be estublished und promoted. A wider investment communhity for media heeds cultivation.
The sector’s cupuacity heeds to be strengthened to enguge in effective business planning, corporate governance development und
munugement und technologicul uduptation. AMI's uctivities in this areu will consist of piloting solutions that cun be sculed.

Outputs will include:

Development and Promotion of Media Specific Funding Support Mechanisms

AMI will fucilitute u policy development process to develop or extend funding support mechunisms to better uttruct or endble louns
and private investment (locul and foreign) into the sector. Priority action will be around the stuted interest by DFIs und commercial
bunks to explore the credtion of u pun-Africun, mediu specific loun gudrantee und or lines of credit. Secondly the exploration of the
extension of the World Bank Multilaterdl Investment Guarantee Agency (MIGA) services into the media sector, amony others.

The perception und redlity of political risk will clways be a challenge in attracting investment into the media sector. AMI's work to
leverage for the first time - the collective voice of African media owhers and operators is a concerted utfempt to help diminish this
risk through didlogue dlongside the development of risk insurahce mechahnisms und guarantees.

Establishment of a “Media Investment Circle”

Using its technology platform, activities und reports, AMI will credtively cultivate un expunded group of investors who dre interested
in the African media sector. Pilot activity will begin with investor educdation, market documentation and analysis, and eventudlly,
linkages to media funding opportunities. In doing so, the Media Investment Circle will act us a precursor to u formal dedl pipeline and
Mediu Fund. The Mediu Investment Circle will include a wide range of existing und hew funders including DFls, commercial banks,
private equity funds, SME funds, microfinance lenders, patient capital and venture funds, loan funds and donors, many of whom have
dreudy expressed keen interest in participating.

T
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AMLF Secretariat &
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MTN

MISA Regiondl Secretariat

Declurdtion of the Tuble Top Mountuin
Mediu Foundution for West Africa (MFWA)
Africu Unbound Inc.
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Charles Rayhan

—

Press

n .
CRIV Rudio | ‘Conferen
Omidyar Network e g i

Groupe D’Entreprises Privees des Medius L' Avenir/RTGA
Highway Africu

Rudio One und Akuboozi FM

Le Defi Mediu Group

Golfe Info, TV7, Rudio Fréyuence 1
Pan African University

Liberte Newspuper

LIMTV

Muison de lu Presse du Mdlli
Imanle Africa Television latv Canal 68
LIMTV

Press

Accion Infernutiondl

Info Plus Gubon

SABA

Southern Africu Report

Star Radio FM

Canal 2

Africun Mediu Initiutive (AMI)
Nution Mediu Group

Le Jour

Press

Jean Baptiste Sipa
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Name

Dr Gilbert Maoundonodiji

Mr Abraham Mariita

Mr Mabally Martin

Mr Enoque Jeronimo Nhatinombe
Massango

Mr John Masuku

Ms Vanessa Rose Mazal

Mr Jean Marie Mballa

Mr Charlie Ngon Mbang

Mr Fou’ouMbata

Mr Gregoire Mbida Ndzana
Ms Danielle Mbome

Mr Mezon Melouta

Ms Edith Muthoni Meme

Ms Alima Monkaifon Mengue
Ms Julia Esther Mensah

Ms Tendai Mhizha

Mr Elvis Mimbang

Mr Thierry Minko’o

Mr Paul Pagal Missi

Ms Julia Moffeft

Mr Lekgomethe Mokone

Mr John Momoh

Ms Bertille Mone

Mr Bouba Monglo

Mr Ainsley Moos

Ms Mary Ntoetse Moshoeshoe
Ms Marthe Mouaha

Mr Michel Michaut Moussala
Mr Georges Philippe Mpoudi Ngole
Mr Lumko Mtimde

Mr Colin Ebarko Mukete

Mr Ekoko Mukete

Mr Charles Mundale

Mr Luc Muondo

Mr Joseph Mureithi

Mr Dieudonne Mveng

Mr Jean Marie Mvondo

Ms Rosemary Mwakitwange

Organisation

Radio Karuba

Ghetto FM
Decouverte Regionale
Soico Media Group

Radio Voice of the People
Bill and Melinda Gates
Foundation

Vision 4

MTN

Press

Magic FM

MTN

Ministry of Communication
African Media Initiative (AMI)
Spectrum

Spectrum

African Media Initiative (AMI)
Canal 2

Africa International

RFI

African Media Initiative (AMI)
Sunday Standard
Channels TV

NEW TV

USA Embassy

Naspers LTD/Media 24
Harvest FM

LTM

Aurore Plus

MTN

Media Development and
Diversity Agency

Spectrum

Spectrum

Africa Media Ventures
Canal 2

BBC World Service

LA METEO

Africa International
National Endowment for
Democracy

Name

Mr Wahgethi Mwangi

Mr Chaacha Mwita

Ms Marie Claire Nana

Mr Trevor Ncube

Ms Elodie Ndeme

Mr Papu Mudiaw Ndiaye

Mr Eugene Nforngwa Ndiboti
Mr Rehe Ndjoubo
Mr Jedn Claude Nekim

Organisation

Nation Media Group

African Population & Reseurch Centre
Cumeroun Tribune

Alpha Media Holdings

Cumeroon Tribune

Advanced Finahce and Investment Group
(AFIG)

The Standard Tribune Newspaper
Press

N’Djumenu Bi-Hebdo

Mr Zachee Nzoh Ngandembou Eden Media Group

Mr Thierry Ngoguny

Mr Fabrice Ngon

Mr Chris Nguedu

Mr John Yves Ntoutoume

Mr Francois Serge Eric Nguilissi

Mr Moses Nyoh

Mr Botka Penhda Michel

Mr Maurice Njahgu

Mr. Emmanuel Njere

Mr Vincent Nkeshimana

Mr Bisseck Nongoweh

Mr Cyrille Nonho

Mr Aicha Noucti

Mr Lof Nsogu

Ms Noreen Wambui Nthigu
Ms Valerie Nfida

Mr Neveil Numvi

Ms Yolunda T. Nunes-Correiu
Mr Omar Farouk Osman Nur
Ms Beutrice Nyamari

Mr Paul Nyemb

Ms Beutrice-Nicole Ngo Nyom

Press

Cumeroon Tribune

African Leudership Connection
Nguemu Pyramid Mediu
Groupe Olympe/Groupement des Editeurs
de Presse de Cote d'Ivoire

Dun Broudcusting System

STV

Press

Ministry of Communication
Rudio Isunguniro

CRTV Rudio

Cynomediu

Cristaline Publication

Le Popoli

African Medid Initiative (AMI)
Vision 4

Eden Newspuaper

Africun Development Bunk (AFDB)
Federdtion of African Journdlist
Media Com East Africa

LE POPOLI

Africa Network Mediu/TV5+

Mr Jeun Puscul Ndohy Obiang TV+

Mr Janvier Mvoto

Ms Bedtrice Olou-Elumbu
Mr Gilbert Ngono Onguene
Prof. Alfred Opubor

Obounou Ministry of Communicution
lcoh & Co

MTN

West Africun News Media aund
Development(WANAD)



Name
Mr Jeun Cluude Ottou
Mr Youssouf Quedruoyo

Mr Nubi Souleymune Ouedraoyo Ecobunk

Mr Patrick Clement Oyieh
Mr Edmund Allotey Puppoe
Mr Kindhess Parudzu

Mr Etene Awunu Purfuit

Mr Kebilu Sumu Peter

Mr Engwelengwele Philippe
Mr Kapseu Jeun Pierre

Ms Alexandru Reid

Mr Gilles Andre Ribouet

Mr Tigu Roger

Ms Regine Romain

Mr Rundy Joe Su’uh

Ms Muriu Ceciliu Sierru Sulcido

Mr Fergus Gerard Sumjpson
Ms Sukho Suruh

Ms Kute Senhye

Mr Asif Sheikh

Ms Lucien Wantou Siantou
Mr Mounchili Sidick

Ms Filomena T. M .C. Silva
Mr Jeun Buptiste Sipu

Mr Russell Southwood

Mr Nii Laryed Sowu

Mr Thorsten Stumer

Mr Coulibuy Sunkalo

Mr Mouminu Sy

Mr Jeun de lu Croix Tuburo
Mr Alexundre Djimeli Tufopi
Mr Gideon Tuku

Prof Enoh Tunjony

Ms CluriceTarkuny

Mr Issa Bakury Tchiroma
Mr Severin Tchounkeu
Mr Mumadou Toure

Ms Anusthusie Tudieshe
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Organisation
MTN
Africun Development Bunk

Miss Afriku Muguzine
Multimediu Group Limited
Tribune Newspupers Group
NEW TV

Competences

Proxidcon

Africa International

Bill und Melindu Gutes Foundation
L/ Express

Office of the President
Brooklyn Photo Shop

BBC

Bukhitu Rudio, 91 FM
Emeryging Murkets

RFI - Cumeroon

SAMDEF

Africu 24 Mediu Ltd

STV Souleymane Ouedraogo
Asemunu Newspuper

le Messuger

Buluncing Act

Private Newspuaper Publishing Association

Africu Mediu Warehouse

Mayauma Edition Productions

Publicution de Bendré / The Africun Editors” Forum(TAEF)
Agence de Presse

Le Messuger

Rudio Hot Cocou

University of Bueu - Depurtment of Journalism & Mass
Communicutions

CRITV Television

Ministry of Communicution

Nouvelle Expression

IFC

Africa Number One
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Name
Mr Jenerdli Uimwenygu

Ms Jessicu Verrill
Mr Che Wumucho
Mr Kange Willium Wasaloko
Mr Charles Wirsuiy
} Mr Royer Roger Ngoh Yom
Mr Guy Martial Yourneni

Mr Jean Simon Ngunn Yonn
Mr Felix Zoyo

Organisation
Ruiu Mwema Newspuper
Twitter

Ministry of Defence
Summit Muguzine

Oceun City Rudio

Ici Les Gens Du Cumeroun
Interpreter

MTN

Ministry of Communicution

Parficipunts

Youssouf Ouedrao
) go, Charlayn Hunter
Antoinette Batumubwirg nlerGau,
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Thanking our sponsors }/
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For more information please visit our website on www.africanmedialeadersforum.org
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2010 AMI Bourd Members

M -

Amudou Muhtar Bu
CEO

Trevor Ncube
Co-Chuir

£

Dele Olojede

Paulo Gomes

\

Kaitira Kandijii Prof Kwume Karikari Mathuta Tsedu Eric Chinje
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Contuct AMI

African Mediu Initiutive
7th Floor
Purshottum Pluce
Chiromo Roud
Ndirobi - Kenyu

Telephone +254 20 360 1895/+254 20 269 4004
Facsimile +254 20 360 1100

Emuil enyuiries: info@ufricanmediuinitiutive.ory

Design, content und project munaugement — Infegra Africu
Principle designers — Arthur Twiyye und Leoni Joubert

INTEGRAAFRICA



